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Courses in English Summer Semester 2026 
 
Study programme: Incoming programme 
Level: Bachelor or Master 
Location: Campus Eisenstadt 
Study programme office: biwb@hochschule-burgenland.at 

Austria: Cultural Aspects and Business Behaviour 
Course number: INC004E 
Course type: PR 
Semester: Winter, Summer 
Teaching units: 1 
ECTS: 2 
Evaluation method: permanent 
Competencies: English Proficiency Level B2 
Content: 
Aims: Discover and understand Austria – cultural background and regional mindsets. Preparation for 
challenges occurring in professional life and business surroundings. 
Contents: Austrian cultural patterns, customs and framework of life, study and work. Discovery and 
location of elements and dispositions useful for professional and business contacts. Development of 
competences for successful cooperation and self-location in Austria. 

 

 Austrian Politics, Economy and History 
Course number: INC002E 
Course type: PR 
Semester: Winter, Summer 
Teaching units: 1 
ECTS: 2 
Evaluation method: permanent 
Competencies: English Proficiency Level B2 
Content: 
Outcomes: Broaden one’s knowledge about Austrian culture, politics and economics, to be able to 
understand and discuss these topics; to get acquainted with Austrian cultural standards for 
orientation in everyday life. 
Content: Overview and outline of Austrian statistics, history, culture, political system, current 
political topics, economy, labour market and Austria’s role within the EU and the world. 

 

 Intercultural Team Communication and Outdoortraining 
Course number: INC007E 
Course type: PR 
Semester: Winter, Summer 
Teaching units: 22.5 
ECTS: 3 
Evaluation method: permanent, presentations in class, quiz 
Competencies: English Proficiency Level B2 
Content: 
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Aims: Promote intercultural competence in teams. Learn about communication models and cultural 
theories, deal with similarities and differences in work contexts. Expand problem-solving and 
adaptability in intercultural settings. 
Outdoor training includes team building in all weather conditions, learning cooperation, and using 
team-dynamic processes. 
Contents: Self-presentations, group presentations, team-building exercises for multicultural groups, 
group work, outdoor team training. 

 

 Sustainability & Business 
Course number: INC008E 
Course type: SE 
Semester: Winter, Summer 
Teaching units: 15 
ECTS: 2 
Evaluation method: permanent, active participation, presentations in class, short report 
Competencies: English Proficiency Level B2 
Content: 
Aims: Understand the corporate imperative of sustainability internationally (EU, USA, China). Learn 
about sustainable development at different levels, potential for innovation, and sustainable 
strategies. 
Contents: 

 Introduction to Sustainability Frameworks (e.g., UN SDGs, Doughnut Economy, EU Green 
Deal) 

 Strategies of Sustainable Management 
 Methods for Sustainable Innovation 
 International Case Studies 

 

 Kommunikation auf Deutsch in Alltag und Beruf A1/A2 (beginner’s plus level) 
Course number: INC005E 
Course type: PR 
Semester: Winter, Summer 
Teaching units: 30 
ECTS: 4 
Evaluation method: permanent, two Moodle tests, four homework tasks, optional: ÖSD exam A2 or 
A1 
Competencies: Level A1 and A2 
Content: 
Aims: Enhance oral competence (sentence structure, vocabulary), speak fluently in daily/business 
settings, understand basic grammar and general topics, prepare for ÖSD A1/A2 exams. 
Contents: Self-introduction, restaurant ordering, time planning, hobbies, small talk, phone calls, 
emails, reading/listening exercises, written ÖSD prep. 

 

 Kommunikation auf Deutsch in Alltag und Beruf B1/B2 (intermediate level) 
Course number: INC006E 
Course type: PR 
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Semester: Winter, Summer 
Teaching units: 30 
ECTS: 4 
Evaluation method: permanent, two Moodle tests, four homework tasks, optional: ÖSD exam B1 or 
B2 
Competencies: Level B1 and B2 
Content: 
Aims: Improve oral competence, sentence structure, fluency in everyday/business communication, 
grammar depth, and preparation for ÖSD B1/B2. 
Contents: Asking for info, social interaction, meetings, phone use, online media, emails/posts, 
argumentation, opinions, reading/listening, written ÖSD prep. 
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Study programme: Bachelor International Business Relations 
Location: Campus Eisenstadt 
Study programme office: biwb@hochschule-burgenland.at 
 

 Sales Management 
Course number: W026MAS201 
Course type: Integrated Course 
Semester: 4 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

This course is preferably held in English: 
This course exposes students to the numerous tasks of a future sales manager will face. From 
managing a territory to designing, recruiting and running a sales force, students learn skills necessary 
to be successful and maximize the effectiveness of the sales organization. Important topics include: 
Ethics, Customer Relationship Management and Building Partnerships, Sales Analytics, Sales 
Forecasting and Budgeting, Time and Territory Management, concluding with Sales Force Training, 
use of technology to improve sales force effectiveness, Leadership and Motivation. 

 
 International Logistics 
Course number: W0263IPL201 
Course type: Integrated Course 
Semester: 4 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

This course is preferably held in English: 
This course provides a basic understanding of logistics in an international context. 
– Introduction: “International logistics” – what difference does it make to domestic logistics? 
– International logistics and global markets 
– The role of logistics providers 
– Designing logistics networks 
– Distribution logistics and marketing interfaces 
– Warehousing 
– Future trends in logistics (e.g. Logistics 4.0) 
– International information logistics 
– Global sourcing and risks of supply chains in the context of international logistics 
– Category risks as classified with the functional units of a company 
– Strategies to counter those risks on a temporal basis 
– Transport logistics and delivery of goods 
– Typical activities in international logistics 
– International contracts: sales, Incoterms as well as means and modes of payment 
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 International Economic Law – Private Sector 
Course number: W0263IEL01 
Course type: Integrated Course 
Semester: 6 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

This course is preferably held in English: 
Students will examine international economic law within the context of economic globalization and 
the internationally active private sector. The course presents the framework and key regulations of 
international economic organizations, such as the WTO and the OECD, and regional organizations 
such as the EU or NAFTA will be presented and set into context. Students will learn about the legal 
conditions for international trade in goods and services, and the resolution of international trade 
disputes. They will become familiar with international standards for companies, such as the 
Responsible Business Conduct, Corporate Social Responsibility and the UN’s Sustainable Development 
Goals. The erosion of tax bases and profit shifting will also be discussed. Students will further develop 
their understanding of the role of the EU in international trade law and as the most important 
competitive authority for internationally active companies. Case studies and discussions will enable 
students to classify practical cases and apply their acquired knowledge. 

 
 International Export & Finance 
Course number: W0263IB01 
Course type: Integrated Course 
Semester: 6 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

This course is preferably held in English: 
After general introduction to the nature and purpose of international finance, the course deals with 
the following issues: 
– international trade financing (transaction-based export financing, documentation, terms of delivery 
and payment, factoring, forfaiting, export leasing) 
– Export Credit Agencies and international development banks 
– selected international organizations (OECD etc.) 
– financial instruments (types and key financial aspects) 
– project financing (risks, phases, financial structures, financial due diligence, basic types of project 
contracts) 

The objective is to provide an initial understanding of key features and issues of international finance 
and its application to international business, especially export-oriented businesses. Students will 
understand and apply typical terms and practices for financial instruments and export finance. The 
course also provides a basic overview of relevant financial products, international project finance 
structures and contracts, and financial due diligence. 
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 International Economics & Policy 
Course number: W0263IEP01 
Course type: Integrated Course 
Semester: 6 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

This course is preferably held in English: 
– Issues in international economics 
– Balance of payments 
– Current account and trade relations 
– Exchange rate regimes 
– Global financial crises and financial markets 
– Capital flows 
– Foreign exchange markets 
– IS-LM model 
– Globalisation 
– Economic crisis and euro crisis (origins, development, solutions) 
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Study programme: Bachelor International Sustainable Business 
Location: Campus Eisenstadt 
Study programme office: bisb@hochschule-burgenland.at 

  
Financial Management & Sustainable Finance 
Course number: W26SFMF01 
Course type: Integrated Course 
Semester: 4 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Competencies (after completing the module, students will be able to): 

 understand the basic principles of financial management in the context of sustainability (risk, 
regulations, etc.) 

 describe different types of corporate finance and explain their application 

 explore corporate governance and describe the objectives and core features of an effective 
corporate governance system 

 apply traditional and dynamic investment appraisal methods to concrete problems and judge 
the advantageousness of investments 

 describe the principles of company valuation on the basis of conventional and novel methods 

 understand the rules of the capital market and their impact on the value of a company 

 

Content (topics covered in the course): 

 Basics of financial management 

 Sustainability in financial management 

 Financing instruments and capital procurement processes 

 Liquidity planning 

 Financial planning 

 Investment appraisal and planning 

 Traditional and dynamic investment methods 

 Rating and scoring 

 Cost of capital, capital structure, capital budgeting 

 Corporate Governance 

 Financial and sustainability indicators 

 Capital market theory 

 Company valuation 
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 Mergers & Acquisitions 

 Sustainable finance 

 ESG (Environmental, Social, Governance) criteria 

 Impact investing 

 Risk-return relationships and capital costs 

 Financial markets and financial products 

 
 Sustainability & International Economics 
Course number: W0900SUEC01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– reflect on the core concepts of selected economic theories, their historical development, strengths 
and weaknesses and their contributions to a sustainable economy 
– explain and review economic theories using specific international examples 
– define the difference between conventional economics and pluralist economics 
– explain various theories of heterodox economics and their significance for decision-makers 

Content (topics covered in the course): 
– Introduction to conventional macro- and microeconomic principles and conceptual economic 
models 
– Introduction to selected (heterodox) economic theories 
– Analysis of real international/global events with economic models and their critical discussion 

 
 Business Mathematics & Statistics 
Course number: W0900BUMS01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– Apply basic knowledge of higher mathematics 
– explain the basics of financial statistics and financial mathematics 
– apply mathematical knowledge for the purpose of planning and operational decision making 
– carry out statistical analyses for business management decisions 

Content (topics covered in the course): 
– Fundamentals of higher mathematics (e.g. matrices, vectors, equation systems, differential calculus, 
cost price theory) 
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– Basics of financial mathematics such as (e.g. break-even point analysis, interest rate models, 
annuity calculation, debt amortisation) 
– Basics of statistics such as data and (random) variables, data matrix, scaling levels, descriptive 
methods, basic predictive methods (regression) and statistical processes (decision support and 
optimisation) 

 

 Analytical and Strategic Thinking & Decision-Making 
Course number: W0900ASTM01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– distinguish the essential terms from the fields of “analytical and strategic thinking” and “decision-
making” and explain their interrelationships 
– apply methods to understand the interrelationships between business/economy, sustainability and 
society 
– compare and contrast concepts and tools of analytical and strategic thinking and decision-making 
– apply analytical thinking analysis to support strategic decision making 
– interpret case studies and academic papers in the field of strategic and analytical thinking and 
decision-making and apply their findings 

Content (topics covered in the course): 
– Strategy, vision, mission, goals and their interrelationships 
– VUCA world, megatrends, global/local orientation, increasing dynamics, paradigm shifts, dwindling 
resources 
– Psychological and economic basics on the topic of (analytical and strategic) thinking and decision-
making 
– Strategic management approaches (market-based view, resource-based view, relational view, 
dynamic capabilities view) as a basis for strategic thinking 
– Introduction to common tools for strategic thinking and decision-making 
– Analysis for strategic and analytical thinking and interpretation of such analyses for the decision-
making process: ratio-based analysis, logical thinking, fast and slow thinking (cognitive biases, 
probabilities, estimates, risk, intuition and experience) 
– Decision-making processes in a changing world using the example of resources (resource demand 
approach, resource acquisition approach, resources as a competitive advantage) 

 

International Marketing Management 
Course number: W09001MAM01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
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After completing the module, students will be able to: 
– understand the basics of marketing and know how sustainability principles can be taken into 
account in marketing theory and the practical decision-making of marketing management 
– categorize current and practical challenges in international marketing and implement strategic 
actions and operational recommendations for action 
– operate successfully in a global market environment and at the same time meet the requirements 
of sustainable consumption in marketing strategies 

Content (topics covered in the course): 
– International marketing 
– Market research and data analysis 
– Market segmentation and target market analysis 
– Marketing strategies and pricing in the global market 
– Product and brand management in international markets 
– International logistics and distribution policy 
– International advertising and communication 
– Sustainable marketing and green marketing 
– Corporate social responsibility (CSR) and ethical marketing 

 

 International Project and Process Management 
Course number: W0900IPPM01 
Course type: Integrated Course 
Semester: 4 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– manage international projects and apply/implement project tools for this purpose 
– explain concepts of business process modelling and apply the most common business process 
methodologies (e.g. PBMN/Swimlane) 

Content (topics covered in the course): 
– foundations and methods of project management 
– business process modelling 

 

 Sustainable European Business Environment 
Course number: W0900SEBE01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– name and present key sustainability topics in the business management environment and identify 
their relevance to business success 
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– apply models and tools to analyze the impact of current case studies from an economic and 
business perspective 
– explicitly reflect on financial, marketing, leadership, legal, supply chain and ethical aspects of 
sustainable business creation in a European context 
– understand how and why sustainable businesses are successful 
– assess the roles of business and its relationship to environmental and development challenges in 
terms of technological and social innovation, risk, investment opportunities and policy responses 

Content (topics covered in the course): 
– EU Green Deal – goals, risks, costs, benefits – development paths and transformation concepts 
– key environmental business case concepts and EU taxonomy 
– circular economy and sustainable business models 
– sustainable finance, risk and the role of finance and policy 
– responsible consumption and production 
– sustainability and social justice – the role of finance and accountability 
– stakeholder theory and credibility 

 

 

 International Sustainability Reporting & Communication 
Course number: W0900ISRC01 
Course type: Integrated Course 
Semester: 4 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

After completing the module, students will be able to: 
– obtain, compare and evaluate the usability of different international sustainability standards and 
different types of external sustainability reporting requirements 
– design internal and external sustainability communication strategies 
– implement and assess the efficiency for sustainability reporting 
– present legal obligations and different justifications in connection with sustainability reporting and 
view application examples of different institutions 

Content (topics covered in the course): 
– standards and institutions for sustainability reporting 
– sustainability reporting formats and instruments for the presentation of sustainability performance 
– communication and transparency strategies 
– sustainability reporting in different institutions (GRI, IPES, GHG Protocol, CSRD, ESG) 

 

 Data Management & IT Systems 
Course number: W0900DMIS01 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
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After completing the module, students will be able to: 
– gain a basic overview of business information systems and processes (information technology, 
computer systems, data protection) 
– understand the logic of database systems in order to recognize a sustainable use of data as a 
resource 
– evaluate the importance of data protection and security in terms of a socially responsible or resilient 
digital economy 

Content (topics covered in the course): 
– basic IT knowledge (information technology, computer systems, data structures) 
– basic databases and database models 
– data security and data protection (data economy and ethical use of data) 
– General Data Protection Regulation (GDPR) 
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Study programme: Master International Business Relations 
Location: Campus Eisenstadt 
Study programme office: miwb@hochschule-burgenland.at 
 
 Sustainable Economy 
Course number: W0264CASE02 
Course type: Integrated Course 
Semester: 4 
Teaching units: 15 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Significance of the Sustainable Economy concept in business practice 
– Relevance of the Sustainable Development Goals in the economic environment 
– Current trends, including the circular economy, and their significance for the organization 

 

 Business Communication 4 
Course number: W0264CASE01 
Course type: Communication class 
Semester: 4 
Teaching units: 30 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
Depending on level and language chosen: 
– Language acquisition or deepening business communication skills 
– Work on topics related to the specialisations 
– Endorse individual learning goals 

 

 Business Communication 2 
Course number: W0264ILSK01 
Course type: Communication class 
Semester: 2 
Teaching units: 30 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
Depending on level and language chosen: 
– Language acquisition or deepening business communication skills 
– Work on topics related to the specialisations 
– Endorse individual learning goals 
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 International Negotiations 
Course number: W0264ILSK02 
Course type: Integrated Class 
Semester: 2 
Teaching units: 15 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Basics of negotiations and conducting talks 
– Phases of the negotiation 
– Negotiation according to the Harvard concept 
– Special features of international negotiations 
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Study programme: Master International Wine Marketing 
Location: Campus Eisenstadt 
Study programme office: miwm@hochschule-burgenland.at 
 
 Wine Business English 2 
Course number: W0271KOM201 
Course type: Language Class 
Semester: 2 
Teaching units: 30 
ECTS: 4 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
Basic wine terminology as well as core vocabulary associated with marketing and international 
management will be covered. Functional language for socialising, participating in meetings and 
presenting in English will be revised. Speaking activities such as case studies & role plays will give 
students an opportunity to practice the above acquired language. Grammar will be reviewed as 
deemed necessary. Skills development will be achieved by reading and listening to appropriate texts 
and writing professional and relevant correspondence such as press texts, corporate guidelines, 
advertising copy, business letters/emails & reports. Personalised study goals will provide further 
language & skills input & practice. These will focus on vocabulary, grammar, reading, listening, 
speaking and/or writing tasks related to the core topics that are of particular relevance to the 
student. 

 

 Wine Business English 4 
Course number: W0271KOM401 
Course type: Language Class 
Semester: 4 
Teaching units: 30 
ECTS: 4 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
International wine terminology as well as core vocabulary associated strategic branding, risk 
management, e-business, free trade, investment & current professional issues in the field will be 
covered. 
Functional language for negotiating & presenting in English will be reviewed & practised in authentic 
business situations. Skills development will be achieved by reading, listening to & discussing 
professional texts and writing press statements, financial reports, business correspondence, CVs and 
abstracts. 
Personalised study goals will provide further language & skills input & practice. These aim to 
consolidate and extend core language, receptive and/or productive skills covered in the module that 
are of particular relevance to the student. 
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Study programme: Master Human Resource Management and Labour Law 
Location: Campus Eisenstadt 
Study programme office: mhrm@hochschule-burgenland.at 
 

 English Job Interview / Job Interview in English 
Course number: W0401SKL402 
Course type: Integrated Course 
Semester: 4 
Teaching units: 15 
ECTS: 1 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Basics and challenges of foreign language recruitment interviews 
– Conducting recruitment interviews 
– Evaluation of recruitment interviews 
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Study programme: Master European Studies – Management of EU Projects 
Location: Campus Eisenstadt 
Study programme office: mest@hochschule-burgenland.at 
 

 Project Communication 
Course number: W0402IRM01 
Course type: Integrated Class 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Roles and responsibilities in teams 
– Communication with dispersed/virtual and international teams 
– Project status reporting 
– Tools for collaboration in (international) projects (e-mail, meetings, video calls etc.) 
– External communication strategy 
– Visibility and dissemination plans 
– Presentation of project results 
– Stakeholder management 

 

 Political Communication 
Course number: W0402VAPOC01 
Course type: Integrated Class 
Semester: 4 
Teaching units: 30 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Key actors in EU political communication 
– Public opinion versus published opinion: media as the fourth pillar of democracy 
– (Non-)Existence of the European Public Sphere 
– Role of the mass media and social media in Europe 
– Key practices and techniques of political communication (agenda setting, framing, infotainment, 
soundbite culture, emotionalisation, etc.) 
– Election campaign communication, especially in the EU election campaign 
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Study programme: Bachelor IT Infrastructure-Management  
Location: Campus Eisenstadt 
Study programme office: biti@hochschule-burgenland.at 
 

 English for Specific Purposes II 
Course number: I0640ENG201 
Course type: Integrated Class 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Conversation, argumentation and presentation in a professional context 
– Writing: Correspondence, reports, professional articles, applications, descriptions 

 

 Database Systems 
Course number: I0640PRG202 
Course type: Integrated Class 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Relation model 
– Normalisation 
– Application of the algebraic basics in a relational database system by means of modelling and SQL 
– Administration and management of relational database systems 
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Study programme: Bachelor Information, Media & Communication 
Location: Campus Eisenstadt 
Study programme office: bimk@hochschule-burgenland.at 
 

 Communication English 2 
Course number: I0639KEN201 
Course type: Integrated course 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Reported speech practice for use in marketing & business contexts 
– Branding: discussion and vocabulary on branding and brand management 
– Campaign management: discussion and essential vocabulary on campaign management 
– Chart texts 
– Report writing (research report) 

 
 Communication English 4 
Course number: I0639KEN401 
Course type: Integrated course 
Semester: 4 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Careers, personal success, personal skills and qualities, and cultural differences 
– Exploring appropriate language for CV writing and analyzing CVs 
– Writing a resume, useful phrases and key expressions, cover letters, job adverts, and key phrases for 
application and interview 
– Internal business communication: making an appointment, writing memos, meeting phrases, and 
project discussion 
– Chairing a meeting, holding a meeting, meeting minutes, agenda setting, next steps 
– Making an elevator pitch 
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Study programme: Master Digital Media and Communication 
Location: Campus Eisenstadt 
Study programme office: mdmk@hochschule-burgenland.at 
 

Capstone Project 1 
Course number: I0725CAP101 
Course type: Project 
Semester: 2 
Teaching units: 30 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Content: Planning, implementation and evaluation of a real-life practical project in a self-selected 
focus area (content, PR, marketing, IT, UX); Conceptual design; Project management; Strategy; 
Presentation & Pitching. 
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Study programme: Master Cloud Computing Engineering 
Location: Campus Eisenstadt 
Study programme office: mcce@hochschule-burgenland.at 
 

 Negotiations and Contracts 
Course number: I0781CC0202 
Course type: Integrated Class 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Grammar 
– Modals 
– Language of diplomacy 
– Oral communication 
– Expressing opinions 
– Presenting arguments 
– Negotiating 
– Written communication 
– Writing emails 
– Sending and responding to messages 
– Writing memos & minutes 
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Study programme: Master E-Learning and Knowledge Management 
Location: Campus Eisenstadt 
Study programme office: mewm@hochschule-burgenland.at 
 

 Changemanagement and Leadership 
Course number: I0364ICO2 
Course type: Integrated Class 
Semester: 4 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
– Approaches and perspectives of change management 
– Process phases and staff reactions 
– Participative change management 
– Opportunities and changes due to digitalisation 
– New roles, methods and structures of change learning 
– The changed leadership in the digital age 
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Study programme: Master AI Solution Engineering 
Location: Campus Eisenstadt 
Study programme office: mase@hochschule-burgenland.at 
 

 Advanced AI Architectures 
Course number: I0939PRAX01 
Course type: Integrated Class 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 

Content (topics covered in the course): 
Practical introduction to modern AI architectures with a focus  
on Retrieval-Augmented Generation (RAG) pipelines, Agentic  
AI frameworks, and Model Context Protocol (MCP). Design and  
implementation of RAG systems to connect large language  
models with external knowledge sources. Orchestration of AI  
agents using dedicated frameworks. Use of MCP for contextual  
extension and interaction of models. Methods and tools for  
evaluation and monitoring of complex AI architectures,  
including quality, robustness, and bias analysis 
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Study programme: Master Business Process Engineering & Management 
Location: Campus Eisenstadt 
Study programme office: mbpm@hochschule-burgenland.at 
 

 Academic Writing 
Course number: I0635COE201 
Course type: Integrated Course 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– A top-down approach to writing: an examination of what constitutes a good paragraph and how to 
create coherence and unity in a text 
– A bottom-up approach: polishing sentence level aspects such as sentence length and variety as well 
as improving readability 
– Analysis of model texts that illustrate good or not so good academic writing 
 
 

 Master’s Thesis Accompanying Seminar II 
Course number: I0635MAST02 
Course type: Tutorial 
Semester: 4 
Teaching units: 15 
ECTS: 1 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Quality assurance of the Master’s thesis and preparation for the Master’s thesis defence 
– Conception of the Master’s thesis 
– Methodological support for the Master’s thesis, R&D workshops 
– Networking of students 
– Preparation for the defence of the Master’s thesis 
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Study programme: Bachelor Social Work 
Location: Campus Eisenstadt 
Study programme office: stefanie.ernst@hochschule-burgenland.at 
 
 
Environmental Social Work & Globalization  
Course number: S0743ECSW02 
Course type: Seminar 
Semester: 4 
Teaching units: 30 
ECTS: 2 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
The global eco social work community will be introduced, allowing students to work with and explore 
relevant literature related to environmental and ecogreen social work. History and definitions of 
environmental social work, and EcoGreen Social Work in local and international practice within 
modern SDG-oriented policy-framework (e.g. ecological footprint, IFSW Climate Project, values of 
environmental social work) will be discussed. Walking the talk is a core issue of this course: students 
will develop concrete projects in Green Social Work in Burgenland focusing on environmental health 
(including for example, mental health e.g. Green Care), empowering disenfranchised communities in 
energy transition (Green Power for impoverished people), examining the availability of locally 
produced organic food, digitalization, and themes related to globalization. 
 
 
Global Social Dialog & International Social Work  
Course number: S0743ECSW04 
Course type: Seminar 
Semester: 6 
Teaching units: 15 
ECTS: 1 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
In this course, special attention will be paid to examining and challenging biases, stereotypes, 
concepts of supremacy and saviorism focusing on strengths-based communication and interventions 
and acting as a learner in an international context. Students will be introduced to various speakers 
that have experience working within international teams, in order to better understand how one can 
incorporate international social work into their practice. 
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Study programme: Bachelor Software Engineering and Connected Systems 
Location: Campus Pinkafeld 
Study programme office: bswe@hochschule-burgenland.at 
 

 Foundations of network technologies 
Course number: I0859GDI04 
Course type: Integrated Course 
Semester: 2 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– LAN/WAN 
– OSI model 
– TCP/IP Internet Layer 
– IP addressing and subnets 
– Transport layer 
– Protocols 
– Routing and switching 
– Security in networks 

 

 Communication English II 
Course number: I0859KEN02 
Course type: Tutorial 
Semester: 2 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Consolidation in conversation, argumentation, and presentation in a professional context 
– Writing: correspondence, reports, professional articles, applications, descriptions 

 

 Project Work 
Course number: I0859PRG03 
Course type: Project 
Semester: 4 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Project work to deepen and cross-module application of competencies from the GDI, EPR, and 
SWM modules 
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 Current Trends I 
Course number: I0859AKT01 
Course type: Seminar 
Semester: 4 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Functional programming 
– Overview Artificial Intelligence 
– Overview Machine/Deep Learning 
– Security in web applications 
– Blockchains and Smart Contracts 

 

 Current Trends II 
Course number: I0859AKT02 
Course type: Seminar 
Semester: 6 
Teaching units: 60 
ECTS: 6 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Functional programming 
– Overview Artificial Intelligence 
– Overview Machine/Deep Learning 
– Security in web applications 
– Blockchains and Smart Contracts 
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Study programme: Bachelor Building and Energy Technology 
Location: Campus Pinkafeld 
Study programme office: bget@hochschule-burgenland.at 

 Business Communication 
Course number: E07865UM201 
Course type: Language class 
Semester: 2 
Teaching units: 30 
ECTS: 4 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Writing skills: Writing emails, reports and proposals 
– Speaking skills: Presenting products and companies, taking part in discussions, telephoning 
– Topics: Work and jobs (responsibilities, job satisfaction, the economy and employment and the 
economy), Management styles and management skills, working in teams, Business ethics 
– Companies and company structure: processes and production 
– Grammar: Passive structures, modal verbs, verb tenses (incl. infinitive, relative clauses, phrasal 
verbs, conjunctions etc.) 

 

 English for Building and Energy Engineers II 
Course number: E07865UM401 
Course type: Language class 
Semester: 4 
Teaching units: 30 
ECTS: 3 ECTS 
Evaluation method: Continuous assessment 
Content (topics covered in the course): 
– Speaking skills: Presentations 
– Writing skills: Describing trends and graphs 
– Topics: Energy industry, Energy technology, Renewable energies (solar power, wind power, 
biomass, hydropower, heat pumps etc.), Electrical engineering (building installations, lighting and 
lightning protection, electricity supply) 

 


